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PENGARUH KESADARAN MEREK, ASOSIASI MEREK DAN KUALITAS 
PRODUK TERHADAP KEPUTUSAN PEMBELIANKARTU PERDANA 
INTERNET IM3 OOREDOO PADA SYFA CELL MADIUN 
ABSTRAK 
Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif kesadaran 
merek, asosiasi merek dan kualitas produk terhadap keputusan pembelian kartu 
perdana internet IM3 Ooredoo pada Syfa Cell Madiun. Sampel yang digunakan 
dalam penelitian ini sebanyak 100 responden dengan teknik purposive sampling. 
Teknis analisis data menggunakan regresi linier berganda. Hasil penelitian 
menunjukkan bahwa variabel kesadaran merek, asosiasi merek dan kualitas 
produk berpengaruh signifikan dan positif terhadap keputusan pembelian. Nilai 
koefisiendeterminasi  
sebesar(79,7%)artinyavariabelmampumenetukanvariasikeputusanpembeliansebesa
r 79,7%. Dalam penelitian ini variabel yang dominan berpengaruh 
terhadapkeputusan pembelian adalahkesadaranmerek. 















THE INFLUENCE OF BRAND AWARENESS, BRAND ASSOCIATION AND 
PRODUCT QUALITY ON PURCHASE DECISION FOR IM3 OOREDOO 
INTERNET PRIME CARD ON SYFA CELL MADIUN 
 
ABSTRACT 
 This study aims to examine the significance of the positive influence of 
brand awareness, brand association and product quality on the decision to 
purchase IM3 Ooredoo internet starter packs at Madiun Syfa Cell. The sample 
used in the study was 100 respondents with purposive sampling technique. 
Technical analysis of data using multiple linear regression. The results showed 
that the variables of brand awareness, brand association and product quality had a 
significant and positive effect on purchasing decisions. The coefficient of 
determination (79.7%) is a variable that is able to determine variations in 
purchasing decisions by 79.7%. The research variable that dominantly influences 
purchasing decisions is brand awareness. 
 
Keywords: Brand Awareness, Brand Association and Product Quality, 
 Purchasing Decision. 
 
 
 
 
